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The essential element in successful business development is building and maintaining strong, productive 
relationships. Having spent over a decade in non-profit fundraising programs, I am evolving the skills I cultivated 
there into the customer relations sector.  
 
Education & Professional Expertise 

• Attended University of Maine at Farmington and University of Southern Maine. 
• Participated in MDA and AHA workshops for Sandler Sales Training, Networking, and Coaching Event 

Participants.   
• Consistently recognized for exceeding individual program goals.  
• Continually nurture and network business contacts in order to garner sponsorships and volunteers 

through effective cold calling and face-to-face meetings. 
• Develop and implement a strategic point-of-contact plan to keep ties with supporters strong, which 

results in greater mission buy-in and higher fundraising totals. 
 
Career Experience 
AMERICAN HEART ASSOCIATION, Scarborough, ME 
Director of the Southern Maine Heart Walk, 2011-Present: To organize and implement a $300K walk and 
ensure that it grows year after year, I inspire new individuals and businesses to form walk teams and develop an 
uplifting rapport with long-established team captains to guarantee event growth through year-round recruitment 
and engagement. I am constantly earning new sponsors and guaranteeing continued support from current ones. 
These combined efforts result in a total of 20 sponsors and 60 companies represented in 150 company teams, 
plus 25 community teams. In 2013, I earned the support of Fairpoint Communications as event chair, and kept 
them involved in a mutually beneficial relationship all year. I collaborate with the AHA of Maine team on all 
fundraising and mission events in an atmosphere of mutual support and success.  
 
MUSCULAR DYSTROPHY ASSOCIATION, Westbrook, ME 
District Director, 2006-2011: My eleven-year career at MDA culminated in my position as District Director for the 
State of Maine, where I maintained an annual net budget of 710K. To achieve this year after year, I fostered a 
productive team atmosphere that resulted in above-average staff retention, and established and maintained new 
business relationships with companies such as Lowes, Walgreens, and Marden’s to keep our programs growing. 
I achieved expansion of C.N.Brown company’s engagement, making them the second largest supporter of MDA 
for all Citgo retailers in the United States, and nurtured long-term productive relationships with companies 
including WGME13, IAFF, Citgo Petroleum, Burger King, Applebees, Black Bear Medical, and Shaw’s 
supermarkets. 
 

Program Coordinator, 2005-2006: I earned my promotion by expanding the Shamrocks Against Dystrophy 
Campaign, increasing dollars raised and achieving first place in the Northeast Division, and implemented two 
first time lock-up events to result in the chapter reaching our budget goals for the year. 
 

Health Care Services Coordinator, 2000-2005: I began at MDA in the support sector, maintaining trusting 
relationships with those the organization serves and with local vendors to ensure effective delivery of services 
and funding. I facilitated and acted as a team resource for four medical clinics in Maine and New Hampshire, 
steadily increasing the patients seen at each clinic during my tenure. 


